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Subject: Follow-up: Rivera & Co. Rebranding Strategy 

Dear Jordan, 

Thank you for a productive meeting this morning. Your vision for balancing Gen Z engagement 

with brand heritage really resonated with our team, especially your point about keeping the 

logo recognizable while modernizing everything around it. 

We understand Rivera & Co. needs to demonstrate its commitment to sustainability, 

transparency, and community engagement through both messaging and visuals. The clean, 

minimalist aesthetic with bold accents will work well for this. Motion graphics for social rollouts 

will help reach those digital natives you mentioned. 

Here's what happens next: 

BrightEdge will: 

• Develop 2-3 mood board directions by September 20 

• Prepare visual draft for new tagline by September 13 

• Confirm receipt of your materials when they arrive 

We're ready to receive: 

• Current brand guidelines 

• Social media analytics (past year) 

• Existing campaign materials for reference 

Our September 13 meeting at 10:00 AM CST is confirmed. We'll review the tagline visuals and 

ensure creative alignment before moving into Phase 1. 

Initial concepts will follow by October 10. Everything will be ready for your November 5 launch. 

Jordan, we appreciate your clear direction today. It gives us exactly what we need to deliver 

work that serves both your audiences effectively. Looking forward to building something great 

together. 

Best regards, 
Tara Liu 
Account Manager 
BrightEdge Creative 
tara.liu@brightedgecreative.com 
Direct: 555-0142 


