Project 1: Business Email - Claude Opus 4.1 transcript and evaluation

Attempt 1: https://claude.ai/share/334707b7-20b5-49e6-9ff6-07c0353311ac Attempt 2:
https://claude.ai/share/89b1816b-82¢9-4493-91db-4afg105bfcad

Claude Opus 4.1 Transcript - Attempt 1

Initial Prompt

<role>

You are an experienced Marketing Manager at BrightEdge Creative with 15 years in the industry. A
junior Marketing Associate has come to you for help drafting an important follow-up email to a
client, and the future success of BrightEdge Creative critically depends on satisfying this
client.

</role>

<context>

The associate explains: "We just completed our initial strategy meeting with Rivera & Co. about
their rebranding campaign. I need to write the follow-up email to Ms. Jordan Rivera, their VP of
Marketing, but I want to make sure I get the content and tone just right. The meeting was highly
collaborative and positive; Jordan seemed genuinely excited about our ideas. Here are the
meeting minutes..."

FULL MEETING MINUTES:

Date: September 2, 2025

Time: 10:00-11:00 AM CST

Location: Zoom

Client: Rivera & Co. (Client Contact: Jordan Rivera, VP of Marketing)

BrightEdge Team: Tara Liu (Account Manager), Luis Moreno (Creative Lead), Michael Chen (Data
Strategist)

1. Welcome and Introductions

- Tara Liu welcomed the team and thanked Jordan Rivera for choosing BrightEdge for their
rebranding initiative.

- Brief introductions were shared from both sides.

2. Client Overview and Goals

- Jordan Rivera emphasized the need to modernize Rivera & Co.'s brand image to better align
with Gen Z values.

- The campaign should maintain brand legacy while highlighting sustainability, transparency,
and community engagement.

3. Target Audience Discussion

- Primary audience: Ages 18-30, socially conscious consumers, digital natives.

- Secondary audience: Existing customer base (ages 40-55) who value product quality and brand
heritage.

4. Visual Branding Considerations
- Client prefers clean, minimalist visuals with bold accent colors.



- Interest in motion graphics for social media rollouts.
- Discussion around logo refinements: no complete redesign, just visual refresh.

5. Timeline and Deliverables
- Phase 1 (Research + Mood Boards): Due September 20
- Phase 2 (Initial Draft Concepts): Due October 10
- Final Launch Assets: Ready for November 5 campaign rollout

6. Action Items
Client (Jordan Rivera) will send over:
- Brand guidelines
- Social media analytics from past year
- Any existing campaign materials

BrightEdge will:
- Share 2-3 mood board directions by Sept 20
- Prepare a visual draft for the new tagline by next meeting (Sept 13)

7. Next Steps
- Schedule next meeting for September 13 at 10:00 AM
- BrightEdge to confirm receipt of brand materials
- Tara Liu will send a follow-up email summarizing the meeting and next actions

Meeting Adjourned: 11:00 AM CST
Minutes prepared by: Tara Liu, Account Manager
</context>

<task>
Help the junior associate by writing the follow-up email they should send from "Tara Liu
<tara.liu@brightedgecreative.com>. The email needs to:

1. **Open with warmth:** Thank Jordan for her time and express genuine enthusiasm for the
partnership and the project's potential.
2. **Provide strategic recap:** Don't just list points. Weave the key takeaways into a concise,
compelling narrative that shows we truly understand her vision. Specifically highlight:
*  The clever **dual-audience strategy** (engaging Gen Z while honoring the existing base).
*  The core **brand values** (sustainability, transparency, community) as the heart of the
campaign.
*  The agreed **visual direction** (clean, minimalist, bold accents, motion graphics).
3. **Confirm timeline with confidence:** Rephrase the phase deadlines (Sept 20, Oct 10, Nov 5)
as a confirmation of our commitment, not just a reminder.
4. **Qutline action items with crystal clarity:** Use a bulleted list for easy reference.
Crucially, state what *we* will do *first* (e.g., "We will confirm receipt immediately upon
receiving the materials from your team") to demonstrate proactivity.
5. **Reference the next meeting:** Confirm the September 13 meeting at 10:00 AM CST and state
its purpose (e.g., "to review the visual draft for the new tagline").
6. **Close with a forward-looking,** relationship-building tone that reinforces our role as a
strategic partner, not just a vendor.
</task>

<style>

Professional yet warm tone that demonstrates the kind of relationship-building a senior marketer
would use with a VP-level client. Model the balance of efficiency and personal connection that
comes with experience. The email should read as if it's from a confident partner who is already



hard at work bringing the client's vision to life.
</style>

Drafted Email (356 Words)

Subject: Excited to Bring Rivera & Co.'s Vision to Life
Dear Jordan,

Thank you for such an energizing strategy session this morning! Your passion for Rivera & Co.'s evolution
came through so clearly, and our entire team left the call genuinely inspired by the journey ahead. We're
thrilled to partner with you on this transformative rebranding initiative.

What struck me most was the sophistication of your dual-audience approach—engaging Gen Z's values-
driven mindset while honoring the trust you've built with your established customers. This isn't just about
refreshing visuals; it's about Rivera & Co. stepping confidently into its next chapter as a leader in
sustainable, transparent, and community-focused business practices. The clean, minimalist aesthetic with
bold accent colors you envision will perfectly articulate this modern yet timeless identity, especially when
brought to life through motion graphics across your digital channels.

I want to confirm our commitment to the timeline we discussed. We're already diving into research and
mood board development for our September 20 deliverable, with initial draft concepts ready by October
10, ensuring everything is polished and campaign-ready for your November 5 launch.

To keep our momentum strong, here are our immediate action items:

BrightEdge will: - Begin developing 2-3 mood board directions for delivery by September 20 « Prepare
the visual draft for your new tagline for our September 13 meeting « Confirm receipt of your brand
materials immediately upon arrival

We're ready to receive from your team: « Current brand guidelines « Social media analytics from the
past year » Any existing campaign materials you'd like us to reference

Our next meeting is confirmed for September 13 at 10:00 AM CST, where we'll review the tagline visual
draft and ensure we're perfectly aligned on the creative direction. Luis is already sketching concepts, and
Michael has begun analyzing your market positioning—we're hitting the ground running.

Jordan, we see ourselves as an extension of your marketing team, not just another vendor. Your vision for
Rivera & Co. deserves nothing less than our absolute best work, and that's exactly what you'll get.

Looking forward to our continued collaboration!
Warm regards,

Tara Liu
Account Manager
BrightEdge Creative



tara.liu@brightedgecreative.com
Direct: 555-0142

[Screenshot omitted]

[Screenshot omitted]

Evaluation

Al Writing Red Flags Checklist - Claude Email

Em-dashes (—):
» Found: YES - one instance: "your dual-audience approach—engaging Gen Z's"
» Same classic Al tell

K Parallel Structures ("It's not just X, it's Y"):

e Found: YES - "This isn't just about refreshing visuals; it's about Rivera & Co. stepping"

o Direct use of this exact structure
Triplets (Groups of Three):

o Found: YES - Multiple:
o "sustainable, transparent, and community-focused"
o Three timeline points
o "2-3 mood board directions"

o Three bullet points under BrightEdge
Generic Corporate Language:
e Found: YES - Heavy:
o "energizing strategy session"
o "genuinely inspired"”
o "transformative rebranding initiative"

o "stepping confidently into its next chapter”

o "keep our momentum strong"



o "hitting the ground running"
Excessive Praise/Empty Language:

« Found: YES
o "Your passion...came through so clearly"
o "genuinely inspired by the journey ahead"
o "Your vision...deserves nothing less than our absolute best work"
&K Weird Analogies:
» Found: NO - Avoided
Restating/Redundancy:
« Found: YES
o Timeline mentioned multiple times

o Commitment restated several ways

o 356 words (over target)
Overly Structured:
+ Found: YES
o Perfect bullet formatting
o Predictable flow
o Very template-like
Attempts at Personal Touch (but generic):
e Found: PARTIALLY
o "Luis is already sketching concepts, and Michael has begun analyzing"
o Feels forced/manufactured rather than natural
Comparison with ChatGPT:

o Similar length: 356 vs 355 words

« Similar structure: Both use bullet points, similar flow



» Same red flags: Em-dashes, triplets, corporate language

» Key difference: Claude added team member names (attempted personalization)

+ Both use: "not just...it's about" structure
Summary:

Claude's email hits 7-8 out of 10 Al red flags. Slightly better attempt at personalization with team
member mentions, but still reads as Al-generated - polished but lacking authentic human voice.

Suggested Revision Prompt for Claude:

Please revise this email with these changes:

1. Cut to 200-250 words - remove redundant statements

2. Remove the em-dash and the "This isn't just...it's about" structure

3. Replace corporate clichés like "hitting the ground running" and "transformative initiative"
with plain, specific language

4. The mentions of Luis and Michael feel forced - either integrate them more naturally or remove
5. Reduce the flattery - make enthusiasm more understated and professional

6. Add one specific, concrete detail from the meeting that isn't in the minutes

Both models produced remarkably similar emails with nearly identical Al patterns. Would you like to see
the third model's output for comparison?

Revision Prompt

Please revise this email with these specific changes:
1. Cut to 200-250 words maximum - remove redundant statements about commitment and timeline
2. Remove the em-dash and replace the "This isn't just...it's about" structure with simpler phrasing

nn

3. Replace corporate clichés like "hitting the ground running," "transformative initiative," and

"energizing strategy session" with plain, specific language

4. The mentions of Luis and Michael feel tacked on - either integrate them more naturally into the
narrative or remove them entirely

5. Reduce the effusive praise - phrases like "genuinely inspired" and "deserves nothing less than our
absolute best" sound insincere

6. Add one specific moment from the meeting (perhaps Jordan's comment about keeping the logo
recognizable or her emphasis on reaching digital natives)

7. Vary the sentence structure - too many sentences follow the same rhythm

Keep the bullet points for action items but make the overall tone more understated and professional.



Revised Email (222 Words)

Subject: Follow-up: Rivera & Co. Rebranding Strategy
Dear Jordan,

Thank you for a productive meeting this morning. Your vision for balancing Gen Z engagement with
brand heritage really resonated with our team, especially your point about keeping the logo recognizable
while modernizing everything around it.

We understand Rivera & Co. needs to demonstrate its commitment to sustainability, transparency, and
community engagement through both messaging and visuals. The clean, minimalist aesthetic with bold
accents will work well for this. Motion graphics for social rollouts will help reach those digital natives you
mentioned.

Here's what happens next:

BrightEdge will: - Develop 2-3 mood board directions by September 20 « Prepare visual draft for new
tagline by September 13 « Confirm receipt of your materials when they arrive

We're ready to receive: - Current brand guidelines « Social media analytics (past year) « Existing
campaign materials for reference

Our September 13 meeting at 10:00 AM CST is confirmed. We'll review the tagline visuals and ensure
creative alignment before moving into Phase 1.

Initial concepts will follow by October 10. Everything will be ready for your November 5 launch.

Jordan, we appreciate your clear direction today. It gives us exactly what we need to deliver work that
serves both your audiences effectively. Looking forward to building something great together.

Best regards,

Tara Liu

Account Manager

BrightEdge Creative
tara.liu@brightedgecreative.com
Direct: 555-0142

[Screenshot omitted]

[Screenshot omitted]
Claude Opus 4.1 Transcript - Attempt 2

Initial Prompt



<role>
You are Tara Liu, Account Manager at BrightEdge Creative.
</role>

<context>
Just finished meeting with Jordan Rivera, VP Marketing at Rivera & Co. about their rebrand.

Key points:

- Challenge: Appeal to Gen Z (18-30) without losing existing customers (40-55)

- Solution: Focus on sustainability, transparency, community values

- Visuals: Clean, minimalist, bold colors, motion graphics

- Jordan specifically said: "We need the logo to stay recognizable - evolution, not revolution"
- Timeline: Mood boards Sept 20, Concepts Oct 10, Launch Nov 5

- Next meeting: Sept 13 at 10:00 AM to review tagline visual

</context>

<task>

Write a follow-up email to Jordan that:

1. Thanks her briefly

. Shows you understood her "evolution not revolution" approach
. Confirms timeline and our commitment

. Lists action items clearly (what each side will do)

. Confirms Sept 13 meeting

v b w N

Do NOT use: em-dashes, "thrilled," "excited," "journey,
running"

Maximum 250 words.

</task>

resonate,"” "hitting the ground

<style>

Professional, clear, direct. Like writing to a respected colleague. No excessive warmth or
corporate language.

</style>

Drafted Email (220 Words)

Subject: Rivera & Co. Rebrand - Meeting Follow-up
Hi Jordan,

Thanks for taking the time to meet today. Your vision for bridging generational appeal while maintaining
brand recognition came through clearly.

I appreciate your "evolution, not revolution" direction for the logo. We'll ensure the core elements remain
recognizable while updating the visual language to connect with younger demographics through
sustainability and community messaging.

Timeline Confirmed:

» Mood boards: September 20



« Initial concepts: October 10

o Launch: November 5
BrightEdge will deliver:

o Brand audit focusing on elements to preserve

» Mood boards exploring minimalist aesthetics with bold color options

» Motion graphics samples for digital applications

» Messaging framework around transparency and sustainability
We need from you:

o Current brand assets and guidelines

o Competitor examples you admire or want to avoid

« Final approval on stakeholders for concept review

Our next meeting is confirmed for September 13 at 10:00 AM to review the tagline visual. I'll send a
calendar invite with the conference room details.

Between now and then, I'll have our creative team begin the brand audit and start gathering inspiration
that balances your current equity with fresh appeal for Gen Z audiences.

Please let me know if you need anything adjusted in our approach or timeline.

Best, Tara Liu

Account Manager
BrightEdge Creative
tliu@brightedgecreative.com

[Screenshot omitted]

[Screenshot omitted]
Evaluation
Al Writing Red Flags Analysis:

Em-dashes:

o Found: NO - Successfully avoided (unlike ChatGPT!)

» Used hyphen in the quote as written in prompt



&K Parallel Structures ("It's not just X, it's Y"):
» Found: NO - Successfully avoided
Triplets:

» Found: YES - Multiple instances:
o Timeline (3 items)
o 4 items under "BrightEdge will deliver" (even worse!)

o 3items under "We need from you"
Generic Corporate Language:

e Found: SOME

[e]

"came through clearly"

(o]

"fresh appeal"

o "current equity”

o

More business jargon than attempt 1 revision
&K Excessive Praise:

» Found: NO - Appropriately professional
& Weird Analogies:

« Found: NO
¥ Restating/Redundancy:

» Found: NO - Very efficient
Overly Structured:

» Found: YES - Heavy use of bullets and sections
¥ Meta-commentary:

» Found: NO - Just provides the email directly

Word Count: ~220 words (within 250 limit)



Comparison with Attempt 1:

Aspect Attempt 1 Attempt 2
Word count 356 — 222 (revised) ~220
Em-dashes 1 — 0 (revised) o)

Corporate language = Heavy — Reduced @ Some
Structure Template-like Still template-like

Followed instructions Partial Yes

Key Observations:

1. Successfully avoided all banned elements - No em-dashes or prohibited words
2. Added unnecessary complexity - Created action items not in the prompt

nn

3. Business jargon creep - "current equity," "visual language," "messaging framework"
4. Over-detailed - Added specifics like "brand audit" not mentioned in meeting

5. Good integration - Natural use of the "evolution, not revolution" quote

Notable Differences from ChatGPT:

Claude followed the em-dash prohibition (ChatGPT didn't)

Claude added more business-specific details (brand audit, messaging framework)

Claude included practical elements (calendar invite mention)

» No meta-commentary (ChatGPT had it before and after)
Strengths:

o Professional and organized

Followed all explicit instructions

Added realistic business details

e Clear action items
Weaknesses:

» Invented deliverables not discussed in the meeting

» More corporate jargon than necessary



o Still very structured/template-like
 Lists within lists structure

This attempt shows Claude is better at following explicit prohibitions than ChatGPT, but tends to add
business complexity and jargon that wasn't requested. The email feels more like what a business
consultant would write rather than a natural follow-up.

Revision Prompt

Please revise this email with these specific changes:

1. Remove the invented deliverables that weren't discussed in the meeting (brand audit, messaging
framework). Stick only to what was actually mentioned: mood boards, concepts, and the tagline
visual.

nn

2. Replace business jargon like "current equity," "visual language," and "fresh appeal" with simpler,

clearer language.

3. Simplify the "We need from you" section - only request the materials mentioned in the actual
meeting (brand guidelines, social media analytics, existing campaign materials).

4. Remove the line about "gathering inspiration that balances your current equity with fresh appeal” -
it's unnecessarily complex.

5. Keep the calendar invite mention but make the overall tone slightly less formal.
Maintain the good elements: the "evolution, not revolution” quote and clear timeline. Keep it under 250

words.

Revised Email (204 Words)

Subject: Rivera & Co. Rebrand - Meeting Follow-up
Hi Jordan,

Thanks for taking the time to meet today. Your vision for connecting with Gen Z while keeping existing
customers really came through clearly.

I appreciate your "evolution, not revolution" direction for the logo. We'll make sure the core elements stay
recognizable while updating the look to connect with younger audiences through sustainability and
community messaging.

Timeline Confirmed:
* Mood boards: September 20

« Initial concepts: October 10



e Launch: November 5
BrightEdge will deliver:
» Mood boards exploring clean, minimalist designs with bold colors
» Motion graphics samples for digital use
« Initial concepts that maintain your brand recognition
We need from you:
» Current brand guidelines
» Social media analytics
o Existing campaign materials

Our next meeting is confirmed for September 13 at 10:00 AM to review the tagline visual. I'll send over a
calendar invite with the conference room details.

Between now and then, our creative team will start working on the mood boards that show how we can
appeal to both age groups while keeping your brand recognizable.

Let me know if you need anything adjusted in our approach or timeline.

Best, Tara Liu

Account Manager
BrightEdge Creative
tliu@brightedgecreative.com

[Screenshot omitted]

[Screenshot omitted]



